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BLOOMSBURY’S ACADEMIC PORTFOLIO 
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BLOOMSBURY’S ACADEMIC PORTFOLIO 
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• Range of Arts & Humanities specialisms 
• Diversity of content types 

• Primary works, applied, practitioner & 
trade crossover 

• Distinctive strengths  
• Contemporary, practical, interdisciplinary, 

global 



BLOOMSBURY’S DIGITAL PLATFORMS 
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BLOOMSBURY’S DIGITAL STRATEGY 
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• Customised around needs of subject specialists 
• Mixture of content types 
• Book content combined with images, video & 

primary sources, pedagogic & practical tools 
• Generic platform approach won’t work 
• Existing platforms: lengthy design phases, 

expensive build, high ongoing costs 



THE PLATFORM 



HOW IT WORKS 

• Bloomsbury defines set of content types 

• Bloomsbury defines how each content type 
displays & behaves 

• User-friendly backend interface:  

– Bloomsbury staff create & configure new products  

– No input from developers required 

– Logo, colour scheme, background images, font 

– Content types 

– Homepage, header & footer layout, nav bar 

 

 

http://www.bloomsbury.com/default.aspx


RATIONALE 

• Reduce ongoing cost commitments  

• Speed to market 

• Reduce dependency on third parties  

• Ownership model vs license model 

• Uniform look & feel, branding, navigation, 
house style 

 

http://www.bloomsbury.com/default.aspx


http://www.bloomsbury.com/default.aspx




CONTENT TYPES 

• Digital Archive  

• Monograph 

• Reference 

• Dictionary 

• Article 

• Person 

• Organisation 

 

 

• Image 

• Museum & Object 

• Building 

• Video, Audio 

• Navigational: 
Taxonomy, Map, 
Timeline 

http://www.bloomsbury.com/default.aspx
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World Map Person 



NEW SKILL SETS REQUIRED 

• Product Management  

– UX research & design 

– Visual design & layout 

– Information Architecture 

• Content Architecture 

– XML data models 

– XSLT 

 

http://www.bloomsbury.com/default.aspx


CHALLENGES 

• Sample content  

– Challenge of providing samples that cover all 
possible variations 

• Product-specific vs Platform-wide 

– Platform-wide decisions made on the basis of 
the first product launched  

• Scheduling pressures 

 

http://www.bloomsbury.com/default.aspx


OUTCOMES 
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