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Where is the knowledge we have lost in 
information? 

 

T. S. ELIOT, CHORUSES FROM THE ROCK (1934) 

 

 

 



Why is TDM important? 

• Publishers: enrich published content, add value 
for customers, develop new products 

• Researchers: identify new hypotheses, discover 
new patterns, facts, knowledge 

• Corporate R&D (e.g. pharma): as above, 
accelerate drug discovery and development, 
maximise value of information spend 

• Commercial users: develop new products based 
on cross-publisher mining & entity extraction – 
patents, drug discovery, product information 

 

 

 



Ahead of us, there is merely … more stuff 

 

WILLIAM GIBSON, DISTRUST THAT PARTICULAR FLAVOR 

 

 

 



Barriers 

• Access: how can users get hold of content for text 
mining? 

• Content formats: no standard cross-publisher format 

• Evaluation: understanding user needs & use-cases 

• Uncertainty: what is allowed by law? What use can be 
made of TDM output? 

• Business models: lack of established business/pricing 
models, e.g. access to unsubscribed content 

• Scale: defining & managing demand – bilateral 
licensing unlikely to be scalable 

 

 



Intermediary services 
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Industry initiatives 

• STM-PDR: model license for pharma 

• PLS: clearing-house for requests 

• Publishers Association: click-through license 

• Copyright Clearance Center: pilot TDM 
platform 

• CrossRef: ‘Prospect’ TDM solution 

 

 



Intermediary services - benefits 

• Single point of access and delivery 

• Standard licensing terms for all end-users 

• Speed and ease of access 

• Extensible and scalable 

• Potential to cover long tail of publishers & 
end-users 

• Enables confidential access (essential for 
pharma) 

 

 

 



Potential outcomes 

• Gain a better understanding of user & market 
needs 

• Develop services that manage content access and 
delivery in a scalable and extensible manner 

• Eliminate needs for much bilateral licensing & 
individual negotiation 

• Potential to develop new business models for 
content access (e.g. unsubscribed content) 

• Solutions allow for extension into the academic 
research/library space – solves further significant 
access issues 
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