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Scholarly Data Exhaust 
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Create User and Group Profiles 
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Web-based tools to 
create a profile for 

each group and 
researcher 

Plum can also import 
profiles from existing 

systems 



Fully Customizable Hierarchy 

Group researchers 
in flexible hierarchy 

to showcase your 
researchers 
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Research Output Summarized 

Clear, visual summaries of each researcher’s or group’s output 
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Plum Profiles 



P
lu

m
 A

n
a

ly
ti
c
s
 C

o
n

fi
d
e
n

ti
a
l 
 

7 



P
lu

m
 A

n
a

ly
ti
c
s
 C

o
n

fi
d
e
n

ti
a
l 
 

8 

Artifact view 
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Social Impact 



Different categories of impact 
• Usage 

• Downloads, views, book holdings, ILL, document 
delivery 

• Captures 

• Favorites, bookmarks, saves, readers, groups, watchers 

• Mentions 

• Blog post, news story, Wikipedia article, comments, 
review 

• Social Media 

• Tweets, Google +1s, likes, shares, ratings 

• Citations 

• Web of Science, Scopus, Google Scholar, Microsoft 
Academic Search, patents 
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Categories of Impact 

Plum allows you to drill into the specifics behind each type of impact. 

Clicking on any category shows more detailed metrics. 

12 



Researcher Who Blogs 
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•Why is this discovery 

significant? 

•What are the most important 

conclusions? 

•What does our study NOT 

say? 

 



2nd Level Metrics 
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Does the # of citations tell the 
whole story? 

• Scopus = 2 

• Web of Science = 0 

• Google Scholar = 8 

• PubMed = 1 

Photo credit: A. Wayne Vogl and Nicholas D. 

Pyenson / Smithsonian Institution. 
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Visualizations of Output 



Metrics Preview in Search Results 
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Currency + impact = better 
search relevancy 



Try PlumX today:  
try.plu.mx 
 

@plumanalytics 
 

Thank you! 

Mike Buschman 

mike@plumanalytics.com  

206.331.7297 

www.plumanalytics.com  

@mikebuschman 

http://try.plu.mx/
mailto:mike@plumanalytics.com
http://www.plumanalytics.com/

