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What is eLife? 

•  A collaboration between funders and the research community to 
improve research communication


•  A researcher-led digital publication for outstanding work across 
the life sciences


•  A platform to maximize the reach and influence of new research 
and to showcase new approaches for the presentation and 
assessment of research




How is the user 
interaction with content 
being transformed? 





March 23rd, 2001 



Cost of publishing is one 
of the costs of research 
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eLife – goals 

Catalyse 
change 

Open  
access 

Exploit 
digital 
media 

Swift, fair 
decisive 
process 
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eLife – scope 

•  BROAD

From basic and theoretical work to 


translational, applied and clinical research.  



•  SELECTIVE


Highly influential work that advances understanding,

 opens new doors or has real-world impacts.
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The eLife editorial process 

Swift triage 
process by 

Senior Editors 

BRE member 
plus external 

reviewers 

Decision after 
peer review 

Revision 
assessed by 
BRE member  

Limit submissions entering peer review 

Consultation amongst reviewers before decision 

Single set of instructions – focused revision 

Limit rounds of revision 
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Top researchers argue for a fresh 
approach to peer review 

Martin Raff, Alexander Johnson 
and Peter Walter 
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•  No limits to article number or length

•  Make the formats as useful as possible


o  Rich media encouraged

o  Inclusion of underlying data

o  Supplementary information limited to specific uses


•  Facilitate addition of value after publication

o  Metrics and indicators of influence

o  Integration with new tools 


Born digital 
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Adding value in research communication 

Research 
outputs 

Publication 

Use and reuse 

Integrity 
Discovery 

Organization 

Standards 
Open platforms 
Open content 



Thank you 
elifesciences.org





Mark Patterson



